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Walt’s Princesses 

Belle.  Sleeping Beauty.  Snow White.  The Disney Princesses are some of the most well-

known animated characters in American culture, but their impact on young people is not always 

good. It is very important to consider the impact heroes have on America’s youth because young 

people are the future of the world. The following review will examine what experts are saying 

about the Princesses and their impact. 

Princess syndrome 

 Some experts say the Princesses cause young girls to expect to be spoiled—treated like 

their princess idols.  Johnson, in his 2010 article to parents, cautions parents to expose their 

children to many different types of heroes.  Otherwise, girls start to believe that princesses are 

flawless, and they should be flawless, too. 

 Gillam and Wooden note that Disney heroines showcase traditional gender roles, so girls 

may feel that they need to be “pretty in pink” and avoid activities that might be contrary to 

traditional female choices. 
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1. Johnson 

� Parents see daughters going through “princess” phases 

� Some say Disney is to blame for this “princess” culture—it’s one of Disney’s most 

profitable merchandise lines. 

� Pocahontas and Mulan almost never appear in merchandise—maybe because Pocahontas 

is too real, and Mulan wouldn’t like being identified as a princess. 

� The author says most girls refuse to believe anything can be flawed in their princess.  

Girls don’t understand how to view literature critically. 

� The author suggests that if parents don’t want daughters to be limited by a pale pink 

personality dictated by princess, parents should try to expose children to a variety of role 

models. 

� “There may be no escaping the “princess phase,” but teaching kids to view media 

critically can help make sure your princess doesn’t grow up expecting a handsome prince 

– or a fairy godmother – to solve all her problems.” 

 

2.  Gillam and Wooden 

� The authors say that though Disney movies show very strong and traditional gender roles 

(the girls are sweet princesses, and the boys are the heroes), all of Pixar’s movies since 

1990 have shown a more open view of gender roles. 

� Though the princesses have relatively static character—they don’t change over the course 

of the story—Pixar’s male main characters change and develop over the course of the 

story. 

� Pixar’s leading men are allowed to have feelings, be weak sometimes, and not always 

have the answers.  Pixar is promoting a new type of hero. 

3. Layng 

� It used to be that Disney movies were shown every 8-years to catch a new generation. 

� Media influences children and how they develop their ideas about their personalities. 

� Layng says the roles of women in Disney movies reflects their role in society at the time 

of the movie’s production.  Snow White’s most powerful trait, for example, was her 



beauty, and she had little voice outside of the men around her—the Dwarves, the 

huntsman, etc.  This reflects the culture of 1930s America—the decade Snow White was 

released. 

� Jasmine, another princess, says she wants freedom, but she never really does anything to 

get it. 

� Disney princesses have no bigger aspiration, according to Layng, than waiting for their 

prince to come. 
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PRINCESS SYNDROME 

� The author suggests that if parents don’t want 

daughters to be limited by a pale pink personality 

dictated by princess, parents should try to expose 

children to a variety of role models. 
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PRINCESS SUCCESS 

� Some say Disney is to blame for this “princess” 

culture—it’s one of Disney’s most profitable 

merchandise lines. 
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PRINCESS STEREOTYPES 

� Media influences children and how they 

develop their ideas about their personalities. 

LAYNG 

 


