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Here’s an MLA 

heading.  The date 

should be written 

in this format. 

This is just a 

“working” title.  

Herb might change 

it when he 

finishes. 

These are the three “big ideas” Herbles found when 

he started reading his articles.  These will turn into 

headings for your literature review. 

Even though they’re at the top of the page, Herbsie 

didn’t come up with these until after he read his 

articles, took some notes, and noticed the different 

titles in his search results.   

Yahoo!  MLA says you can pick whatever CAPS font 

you want for your “big idea” headings! 
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This is easiest to do if you paste 

citations as you go.  As soon as you 

find an article, paste the citation 

here. 

Herbie loves ProQuest because it 

makes citations for him! 

Sometimes it forgets to italicize 

magazine titles, though, so don’t 

forget to check for that. 



Herbert’s NotesHerbert’s NotesHerbert’s NotesHerbert’s Notes    

1. Johnson 

� Parents see daughters going through “princess” phases 

� Some say Disney is to blame for this “princess” culture—it’s one of Disney’s most 

profitable merchandise lines. 

� Pocahontas and Mulan almost never appear in merchandise—maybe because Pocahontas 

is too real, and Mulan wouldn’t like being identified as a princess. 

� The author says most girls refuse to believe anything can be flawed in their princess.  

Girls don’t understand how to view literature critically. 

� The author suggests that if parents don’t want daughters to be limited by a pale pink 

personality dictated by princess, parents should try to expose children to a variety of role 

models. 

� “There may be no escaping the “princess phase,” but teaching kids to view media 

critically can help make sure your princess doesn’t grow up expecting a handsome prince 

– or a fairy godmother – to solve all her problems.” 

 

2.  Gillam and Wooden 

� The authors say that though Disney movies show very strong and traditional gender roles 

(the girls are sweet princesses, and the boys are the heroes), all of Pixar’s movies since 

1990 have shown a more open view of gender roles. 

� Though the princesses have relatively static character—they don’t change over the course 

of the story—Pixar’s male main characters change and develop over the course of the 

story. 

� Pixar’s leading men are allowed to have feelings, be weak sometimes, and not always 

have the answers.  Pixar is promoting a new type of hero. 

3. Layng 

� It used to be that Disney movies were shown every 8-years to catch a new generation. 

� Media influences children and how they develop their ideas about their personalities. 

� Layng says the roles of women in Disney movies reflects their role in society at the time 

of the movie’s production.  Snow White’s most powerful trait, for example, was her 

beauty, and she had little voice outside of the men around her—the Dwarves, the 

huntsman, etc.  This reflects the culture of 1930s America—the decade Snow White was 

released. 

� Jasmine, another princess, says she wants freedom, but she never really does anything to 

get it. 

This is the author.  

In both APA and 

MLA, the article is 

referred to by the 

author’s name. 



� Disney princesses have no bigger aspiration, according to Layng, than waiting for their 

prince to come. 
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PRINCESS SYNDROME 

� The author suggests that if parents don’t want 

daughters to be limited by a pale pink personality 

dictated by princess, parents should try to expose 

children to a variety of role models. 

JOHNSON 

 

PRINCESS SUCCESS 

� Some say Disney is to blame for this “princess” 

culture—it’s one of Disney’s most profitable 

merchandise lines. 

JOHNSON 

 

PRINCESS STEREOTYPES 

� Media influences children and how they 

develop their ideas about their personalities. 

LAYNG 

 

 
Herb has taken his notes and 

made them sort-able.   

He has three things on each 

card:  1. One of his three 

major “big ideas” 2. One of 

the thoughts from his notes 

3. The author of the article 


